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Å IFA≢│⁸▬ⱡⱬכ◦ꜛfi⅜ ≤⌂╡⁸ ─ⱦ☺Ⱡ☻⌐≈
⌂⅜╡╕∆⁹

↑ ≤⇔≡─IFA

Å IFA│⁸ ─Ⱪꜝfi♪⁸ ⁸ⱷ♦▫▪⁸כ♃▬◄ꜞ◒⁸
∕⇔≡ ⅜ ™⁸▬ⱡⱬכ◦ꜛfi╩ ┼≤ ⅎ╢ ≢∆⁹

Å ↑ B2C ─ ╛ ─
Launch ⅛╠⁸ⱦ☺Ⱡ☻Ɽכ♫♩כ─ Discover ⁸
ה Distribute ╕≢⁸B2B─ ┼≤≈⌂→╕∆⁹

Å ⌂ⱷ♦▫▪ ↑▬ⱬfi♩⌐⅔↑╢ √∟─ │⁸ ⌂
ⱷ♇☿⁸☺כ ⌂ⱦ☺ꜙ▪ꜟ⁸∕⇔≡ⱷ♦▫▪⅜∆←⌐
╩כꜞכ♩☻╢⅝≢ ∆╢↓≤≢∆⁹

₈ │ ≤⇔≡ ⌂ⱴכ◔♥▫fi◓ ≢№╡⁸ ─99.5 ⅜⁸
─ ≤⇔≡ ╙ ┼─ ╩ ⇔√™≤ ⇔≡™╕∆⁹

↕╠⌐3 ─2─ │⁸ ─ │ ⌐╦√╡ ╦╠⌂™⁸№
╢™│ ╕╢≤ ⇔≡™╕∆⁹₉(AUMA Exhibitor Outlook)

https://trends.auma.de/en/2425/auma-outlook-24-25/?utm_source=chatgpt.com


Curiosity: 
Embrace the unknown.

Trust: 
A legacy of reliability.

Inspiration: 
Ignite your creativity.

Community:  
A shared journey.

Our core values ◖▪Ᵽꜞꜙכ
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IFA 2025 Ɫ▬ꜝ▬♩

220,000 ( +5%)

140◌ ⅛╠
♂fiⱴכ●כ♦fi◖fi◘כ♩≢ ╡ ⅜╢Z ≤▪ꜟ
ⱨ□

ⱷ♦▫▪▬fiⱪ꜠♇◦ꜛfi

3,010
℮∟ ♪▬♠46 ⁸ 54

1,900 ( +5 )

49◌ ⅛╠─

כ♃▬◄ꜞ◒ה▪▫♦ⱷה

4,400
ⱪ꜡☿☻─ ⌐╟╡ ─ ⅜

⅛╠─

67% ( +10%)

220,000 ( +5%)

140◌ ⅛╠
♂fiⱴכ●ꜟ♥fi◖fi◘כ♩≢Z Ŭה ─ ⅜
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ⱷ♦▫▪

80
◌ Germany♪▬♠ ƴ♪▬♠ *↕╠⌐1,200 ╩כ♃כ◄ꜞ◒─ ⅎ╢

≤⁸ ≢4,400 ⌐



B2C
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B2C
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Games Ground

B2C
♂fiⱴכ●ꜟ♥fi≢
Z ≤Ŭ ⌐

B2B

IFA◓꜡כⱣꜟⱴכ◔♇♩
☼כ♄כꜞꜟכ♥ꜞ &

◘Ⱶ♇♩

B2B≤B2C New

New

New

New
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Å ElectronicPartner

Å Euronics

Å Expert

Å MediaMarktSaturn

Å Telering

Å Amazon

Å EK Retail

Å Power

Å OTTO

Å MEDIA EXPERT (Terg S.A.)

Å JD.com

IFA2025

ꜟⱣכ꜡◓
כꜝ▬♥ꜞ
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Åⱪ꜠Ⱶ▪ⱶ │ ⅝ ⅝ ⌂ ♪ꜝ▬Ᵽ⁸╡№≢כ
⁸IT⁸SDA ≢│⁸▬ⱡⱬכ◦ꜛfi

◘▬◒ꜟ⁸ ™ ⅎ ⁸ ─ ⅝╛∆™ⱪ꜠Ⱶ▪ⱶ
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Å ה │⁸ ≡─ ⌐╙ ⇔
↕╣⁸ ╛╟╡ ™ ─ ≤⌂∫≡™╕∆⁹

Å │⁸ ─ ┘⅜ ⅛╠ ∟ ⅝╩
∑≈≈№╢╙──⁸ ─ ╩ ⌐⁸

ⱬכ☻≢─ ╩ ⇔≡™╕∆⁹

Å ꜞ☻◒╛▬fiⱨ꜠ ╩ ⌐ │
⇔≡⅔╡⁸2026 ⌐│♥◒ⱡ꜡☺כ ⅔╟┘
─ ╩ ∆╢ ⅜№╡╕∆⁹



151 ♪ꜟ +11%

◌ꜞⱨ▪ה

176 ♪ꜟ +11%

▪☺▪ ╩ ↄ

234 ♪ꜟ +11%

728 ♪ꜟ +5% ▪☺▪

243 ♪ꜟ +7%
Ɽ♇꜡כꜜ

94 ♪ꜟ +14%

Ɽ♇꜡כꜜ

531 ♪ꜟ +12%

♪ꜟ ╩ ™ ⌐⁸
∆═≡─ ≢ ⱬכ☻─ ╩
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─♥◒ⱡ꜡☺הכ ╩▪◦꜡ה ↄ
♪ꜟ⁸NSPⱬכ☻

2026 1 2026 3

2,160 ♪ꜟ
+8.9%

╩ ↄ

│⁸2025 ⅛╠2026 ⌐⅛↑≡ ─ ┘⅜ ⇔√╙──⁸ ⌐╟╢ⱪ꜠Ⱶ▪ⱶ ╩ ⌐⁸
⅝ ⅝ ⱬכ☻─ ╩ ⇔╕⇔√⁹

NIQ Market Intelligence: ⁸ ⅔╟┘꜡◦▪╩ ↄ ⁸2025 ≤2024 ─ ─ ┘ ╩ ⁹ ♅ꜗⱠꜟ

꜡כꜚ│≢Ɽ♇꜡כꜜ
≡ ⅜+0.2

─꜡כꜚ⁸╡⌂≥
⌂ ↕⅜ ⅝ ╡⌐



─♥◒ⱡ꜡☺הכ

Saori Arai (saori.arai@nielseniq.com) 
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4 2800 ♪ꜟ
ⱬ⁸☻כ

4.7

+1.2%
( GDP

GDP CCI CPI

─ⱴ◒꜡

Å ⌂ ⅜
╩ ⅎ

Å ⌂ ≤
─

Å ╛ ⌐╟
╢ ─

37.2
(2025 12 ) 

-0.3 ⱳ▬fi♩
(

Å ─ ┘│ ⌂⅜╠

Å ⌐ ∆╢ │

Å ─ ™ │

+3.2%
( ⁸ ⁸

◖▪CPI +3.1%
( ╩ ↄ

532,408
⁸2 ⁸

2025

+1.9 ⁸ ï1.7

Å ☻ⱦכ◘≥ ─
│ ╕╡

Å◄Ⱡꜟ◑כ ⌐╟╡◄Ⱡ
כ◑ꜟ ─ ⅜ ⅎ╠╣⁸

⌂▬fiⱨ꜠⅜

Å → ─◖☻♩ ⅜
⌂▬fiⱨ꜠╩ ⇔ →

Å ≢ ⅜

Å▬fiⱨ꜠⌐╟╡ │

Å ⌂
⅜⁸ ─ ⌂

╩
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2025

ⱬכ☻ +3.2%

+1.0% +2.7% +2.6%2.7 +2.4%

ה ה ה ה

+6.8%

ה☻●ה

+3.6%

* ╩ ╗ * ◖fi◦ꜙכ

ⱴכ◄꜠◒♩꜡♬◒
☻ ╩ ╗

─ ⅜⁸ ⅝ ⅝ ╩

CPI ⁸
2025 ⁸

Confidential and proprietary © 2026 Nielsen Consumer LLC. All Rights Reserved.

ï CPI



-0%

+16%

+3%

-5%

+10%

+2%

+8%

+2%

-5%

-40% -30% -20% -10% 0% 10% 20% 30% 40%

♥◒ⱡ꜡☺הכ ─

+7%

+0%

-2%

+3%

-3%

+3%

-1%

-2%

-1%

-1%

-40% -30% -20% -10% 0% 10% 20% 30% 40%

♦☺♃ꜟ

2025 ─♥◒ⱡ꜡☺הכ │456 ♪ꜟ 3.7 ≤ ↕╣≡™╕∆

○▫♦כ○

ⱬכ☻

IT
B2B╩ ↄ

▬ⱷכ☺fi◓

MDA

ה

◄▪◖fi
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  (saori.arai@nielseniq.com)

╕√│ Junichi.Mizumura@nielseniq.com  & Wooyeol  KIM
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─♥◒ⱡ꜡☺הכ
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2026 1

4.2 ♪ꜟ 
 +0.8%  

 3.7 ♪ꜟ
 +0.6%

GDP CCI CPI

─ⱴ◒꜡ 2026 1

Å ─ │ ™ ≢│⌂
™⅜⁸ ⌐ ≤™℮╦↑≢
╙⌂™⁹

Å ─ ≤ ─
⅜ ╩ ⅎ⇔≡™╢
⁸ │ ≤⇔≡
⇔≡™╢⁹

33.3
2025 3  

-6.4ⱳ▬fi♩

Å ⇔│ ⌐ ⇔
≡™╢⁹

Å →┼─ │№╢⅜

┼─ │№╢╙
──⁸ │ ⌐
™≈⅛⌂™─≢│⌂™⅛

≤ ⇔≡™╢⁹

+1.5%
⁸ ⁸

2026 3

◖▪CPI +1.8%
╩ ↄ

45 3
2

⁸2025

+6.4%⁸ +4.7%

Å2 +0.2ⱳ▬fi♩⁹

Å◄Ⱡꜟ◑כ ─ ⅜
╩ ╩ ⇔⇔≡

™╢⁹

Å ─ │ ⇔≡⅔
╡⁸∕─ │ ⇔≡™╢
╟℮∞⁹

Å ─ ≤ ─ ⅜
⌂ ≢№╢⁹

Å ─ ⅜ ⇔⁸
─ ⌐╟╡◄Ⱡꜟ

כ◑ ⅜ ⇔≡™╢⁹

⅔╟┘  © 2026 Nielsen Consumer LLC. All Rights Reserved.



2026 3

 +1.5%

+0.3% 0.0% +1.5%ṧ1.9% +1.3%+3.6%

ṕ
Ṗ

-1.5%

* ╩ ╗ * ╩ ╗

─ ⅜ ⌐ ⅝ ⅝ ↄ─⇔⅛⅛∫≡™╢⁹

CPIṕ ḲṾṖ
2026 3
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+12%

+3%

+4%

+3%

+28%

-3%

+9%

-2%

+5%

-40% -30% -20% -10% 0% 10% 20% 30% 40%

♥◒ⱡ꜡☺הכ ─ 2026 1

+29%

+2%

-3%

+3%

-2%

+14%

-6%

-2%

+1%

-1%

-40% -30% -20% -10% 0% 10% 20% 30% 40%

2026 1 ⁸◄▪◖fi⅔╟┘ ⅜ ╩

IT
B2B

MDAṕ Ṗ
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-0%

+16%

+3%

-5%

+10%

+2%

+8%

+2%

-5%

-40% -30% -20% -10% 0% 10% 20% 30% 40%
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+7%

+0%

-2%

+3%

-3%

+3%

-1%

-2%

-1%

-1%

-40% -30% -20% -10% 0% 10% 20% 30% 40%

2025 ─TCG │456 ♪ꜟ +3.7% ≤ ↕╣≡™╕∆  
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Å IFA
ⱴכ◔♥▫fi◓≤◖Ⱶꜙ♬◔כ◦ꜛfiⱪꜝ♇♩
ⱨ◊כⱶ

⌂☻Ⱨכ◌כ╛ⱤⱠꜟ
►▼Ⱪ◘▬♩≤▪ⱪꜞ─

Å ─ ⌐ ↑≡
ⱬꜟꜞfiⱷ♇☿≤ 2034

Å
⌂ ⌐

Global Marketsⱪ꜡◓ꜝⱶ10

Åꜞ♥כꜟ ⌐ ☻ⱦכ◘√⇔
♩♇Ⱶ◘ה☼כ♄כꜞהꜟכ♥ꜞ
╩fi₉כ♂הfiꜛ◦כⱡⱬ▬הꜟכ♥ꜞ₈

Å ♩♇◕כ♃⌂√
5≈─◖fi♥fi♠♥כⱴ╩ ∂≡

1. AI─ ≤♥◒ⱡ꜡☺כ─
2. ≤◖ⱴכ☻─
3. ⱴכ◔♥▫fi◓≤
4. ≤ꜝ▬ⱨ☻♃▬ꜟ
5. ☻ⱴכ♩≢ ⌂

Å ≤ ─
₈IFA Moments₉⁸♂fiⱴכ●ꜟ♥fi⁸ⱳ♇♪

◌☻▫⁸ⱨ◊♩◓ꜝⱨכ♦ה♩☻ꜗ◐ ≤
─ ⁸Berlin Partner⅔╟┘visitBerlin≤─

Å▬fi◒ꜟכ☺ꜛfi≤◘☻♥♫ⱦꜞ
♥▫
Cradle to Cradle⅔╟┘Lebenshilfe≤─

2026 ─
New



2026 ─ - ◄ꜞ▪
√⌂▬fiⱨꜝ≤⇔≡─AI

ⱱכⱶ &
◄fi♃כ♥▬ⱷfi♩ ⱱכⱶ▪ⱪꜝ▬▪fi☻ ☻ⱴכ♩ⱱכⱶ

◖Ⱶꜙ♬◔כ◦ꜛfi
& ◖Ⱡ◒♥▫ⱦ♥▫ ○▫♦כ○

◖fiⱧꜙכ♥▫fi◓
◓Ⱶfiכ◕ &

◖fi♥fi♠
fiꜛ◦כ◄ꜞ◒ IFA Next⸗ⱦꜞ♥▫

ⱦꜙכ▫♥כ♥♇◒
►▼ꜟⱦכ▬fi◓



2026

√⌂ⱨ◊כⱴ♇♩≤◖fi♥fi♠♥כⱴ
꜡Ⱳ♇♩ה○fiהꜝfi►▼▬⁸꜡Ⱳ◌♇ⱪ⁸▬fi♦▫כ◕כⱶ◄
ꜞ▪⁸⸗ⱦꜞ♥▫♩ꜝ♇◒⁸ⱦꜙכ▫♥כⱢⱩ⁸▪►♩♪▪◒♇
◐fi◓ ⱶ⁸ꜝכ◊ⱨה◓ⱦfiꜞה♩כfi◓⁸☻ⱴ♬♦כ●

▬ⱡⱬכ◦ꜛfiהⱨ◊כ○הכꜟ
IFA│⁸▬fi◒ꜟכ☺ꜛfi≤▪◒☿◦ⱦꜞ♥▫╩ ⇔⁸№╠╝╢

⌐ ↑√◖fi♥fi♠╩ ⇔≡™╕∆

♂fiⱴכ●ꜟ♥fi
♩☻▫♥כ▪ ⱡ⁸DJ BUNT.⁸▬♇◐ⱷꜟ⁸כ▪♅ꜟ

IFA Moments
Ⱪꜝfi♪≤ ╩≈⌂← ─ ˈ IFA│ ─ ╛
─ ⌐≤≥╕╡╕∑╪

360 ▪ⱪ꜡כ♅
ꜝ▬Ⱪ ⱳ♇♪◐ꜗ☻♩⁸ כ♥☻⁸☻כꜞꜞ☻꜠ⱪה

☺ⱪ꜡◓ꜝⱶ⁸Ⱪꜝfi♪▪◒♥▫ⱬכ◦ꜛfi⁸▬ⱬfi♩╛
⌂ꜟⱣכ꜡◓─┼

New



2026 ─

ⱪ꜠ⱦꜙכð

ICC Berlin⅜IFA 2026─ ⌐ ╦╡╕∆

IFA≢│ ╘≡⁸ ⌂ICC Berlin╩ ≤
⇔≡ ⇔╕∆⁹1979 ⌐ ↕╣√↓─ │⁸

⌐ ↕╣≡⅔╡⁸ 10 ⌐╦
√╡ ↕╣≡⅝╕⇔√⁹ 300ⱷכ♩ꜟ╩ ⅎ
╢▪ꜟⱵ♬►ⱶ ─ⱨ□◘כ♪╩ ⅎ⁸ 2 ╩

≢∆⁹ ⌐ ⱬꜟꜞfi─ ⌂
╩ ∆╢ ≤⇔≡ ↕╣╕⇔√⁹

Copyrights: graef-photography.de

New


