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Innovation for all.

Alnnovation doesnpt |live in a pre

A At IFA, it becomes real -world experience and real business.

IFA Building Bridges

A IFA is where global brands, retailers, creators, media and
consumers meet, and where innovation becomes real -world
experience.

A We connect B2C moments with B2B outcomes: launch,
discover, distribute.

A Our goal for international press events: clear messages,
strong visuals, and a story media can instantly retell.

I Trade fairs continue to play an important role in the marketing mix, as

evidenced by the 99.5% of respondents who indicated a desire to continue
exhibiting at trade fairs as part of their corporate strategy. Two -thirds of
companies anticipate that the significance of trade fairs will remain
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https://trends.auma.de/en/2425/auma-outlook-24-25/?utm_source=chatgpt.com

Our core values
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Inspiration: Curiosity:
Ignite your creativity. Embrace the unknown.




Leading
Tech Hub

One show. Two worlds:
consumer attention and
business momentum
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IFA Innovation
Platform

4 Strategic Pillars:
1. Innovation Showcase
2. Business meets Influence

3. Thought Leadership &
Product Launches

4. EXxperience & Culture




The Momentum 2025

Attendees Press, Media & Creators
220,000 csvoy 4,400+
from 140 countries in attendance, increase in quality due to stricter
GenZ & Gen Alpha boosted by Sommergarten Concerts vetting process
Exhibitors Media Reach Retall Power
1,9OO(+5%YOY) 301+bﬂ 67/0(+10%YOY)
from 49 countries with a share of 46% German vs 54% International retailers

international media



IFA 2025 Media
Countrysplit

3,219

registered media

30

countries

International Germany

*& 1.200+ creators for a total amount of 4.400+



B2B and B2C -

B2C:

Creator Hub \

IFA

New

B2C:
Beauty Hub

B2C:
Sommerqarten,

reaching Gen Z and
Gen Alpha



Global
Retallers

Companies:
Top 10 worldwide - listed
by number of participants
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Global Tech and
Durables




Key takeaways

T&D global

A Global Tech & Durables returns to strong value
growth (+8.9% USD), driven by pricing, mix and
currency tailwinds, despite softer unit demand.

A Value in USD growth is at an all time high, while
local - currency growth stays positive, highlighting
continued market expansion rather than contraction.

A Volume moderation reflects continued consumer
rationalization, not a pullback but the spend is
shifting toward higher -value for money and priority
categories.

A Premiumization remains a key growth lever, with
Telecom, IT and SDA benefiting from innovation
cycles, replacement demand and affordable
premium offers.

A Emerging regions are now driving stronger growth,
supported by improving performance also in local
currencies.

A China continues to grow in value on the back of
premium mix, even as volume growth normalizes off
elevated levels.

A Consumer confidence is declining due to geopolitical
events & rising inflation and will limit willing to
purchase tech & durables in 2026
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China despite volume growth deceleration 2 0 2 5

Global (ex. NA, RU) Tech and Durables |
Sales Value USD (NSP) | Growth rate YoY (%)
Jan 2026 5 Mar 2026

a 2 (@@ due toiprerhiumization effects from national subsidy program
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/ \Western Europe
I

SV growth in
Euro in Western Europe,
highlighting relative
strength of the Euro

[ $53.1bn +12% ][ $9.4bn +14% ]

/

[ $15.1bn+11% ]

Latin America
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[ $17.6bn+11% ]
Middle East & Africa

Q

Eastern Europe

[ $24.3bn +7%

‘ $72.8bn +5% \ Developed Asia
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$23.4bn +11%
Emerging Asia wo CN
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