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Worldwide Olympic Partner
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Our Core Values

X )

Inspiration: Curiosity:
feel inspired. embrace the
unknown.
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Executive Summary
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Trusted by

AMDI1 ANKER &) BOSCH
Industry Leaders
cecotec N D€ Dolby
DREAME [{] Eectrolux Haier
Hisense Insta360 @ LG

LIEBHERR (Midea

Panasonic PHILIPS @ SAMSUNG
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Retail Leaders
Summit
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Retail Leaders Summit 2 A X} 2L
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35%

Lisa Yong
Director, WG¢
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31%

C-Suite
Managing Director
Heads of Category

Directors of Procurement, Tech, Engineering, Marketing
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Based on IFA 2025
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The IFA Innovation
Awards
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Global Markets
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IFA Global Markets 2026
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Think fast.
This is faster.

Sommergarten:
the Sound of IFA
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*& 1.200+ creators for a total amount of 4.400+

Germany
UK

Italy

UsS

France
Poland
Spain

China
Netherlands

Korea

45,9%
4,8%
4,7%
4,4%
4,1%
3,7%
3,6%
3,5%
2,2%
2,0%

Germany

m Poland
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Germany
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China
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International
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Show Areas

©@ 6 ®@ O

Home & Communication
Entertainment Home Appliances Smart Home & Connectivity Audio

-
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Computing & Photo, Video & Wellbeing &
Gaming Content Creation Beauty Tech Mobility IFA Next
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Key takeaways

T&D global
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https://www.imf.org/en/Publications/WEO/Issues/2025/07/29/world-economic-outlook-update-july-2025.

Why?
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Global (ex. NA, RU) Tech and Durables Consumer Electronics
Sales Value USD (NSP) Office +0.5%
Growth rate YoY (%) Jan 2025 — Aug 2025 -1.1%
f hnol %
Information Technologies
Global (excl. NA) +10.8% 21% Major Domestic
Appliances incl. Aircon
1 (0
USDIech. China +1.ZOA> Photo 542 +4.9%
\Loca currencies +7.2% / +9.7% Billion USD (_,_5.2%)
Total sales value USD
1 . t and growth %
Small Domestic Appliances | 8% Jan-Aug 2025 vs 2024
+6.7%
Last year: +01% Telecom
+4.5%

43%
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Global (ex. NA, RU) Tech and Durables

Sales Value USD (NSP)

Growth rate YoY (%)

IMF classification for regions followed YTD: Jan — Aug
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0
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_120
-4% -9, -4% 3%
YTD 2023 YTD 2024 YTD 2025
Total Advanced Economies Emerging and Developing Economies
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https://www.imf.org/en/Publications/WEO/weo-database/2023/April/groups-and-aggregates
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Global (ex. NA, RU) Tech and Durables
Sales Value USD (NSP) $23bn +4.3%
130bn +2.4% 270
Growth rate YoY (%) Jan 2025 — Aug 2025 >130bn + | | |
Eastern Europe

Western Europe @ ‘ $189bn +10.4% \ Developed Asia
Global (excl. NA) Q ]

[ S45bn +6.7% ]

[ S60bn +0.7%

Turnover $544 bn
Growth Rate +5.2% MBEle [E2EE & AITIEE $60bn +2.1%
\ J [ S37bn +2.3% ] @ _ .
Emerging Asia wo CN

Q

Latin America

Q

For All

IF A Innovation N IQ Gfl(



e ER- TR PUPAES

Local contact: Donghyun Hwang (donghyun.hwang@nielseniq.com)
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Year 2023-2025 1H Consumer Technology Sales value trend (S, Bil.)

e=Total Offline Online

5.0

4.5
4c 4.3 4.3 10 4.3 4.1
4.0 —— —
3.5
3.0 25
2.0
15 2.2 1.9 e 1.9 e 1.9
1.0
0.5

1Q 2Q 3Q 4Q 1Q 2Q

2024 2025

Year 2023-2025 1H Consumer Technology sales value (S, Bil., %)

Total
YoY Growth
24 vs. 25
-3.6%
0.9
8.4
7.8
23 1H 24 1H

Offline Online
YoY Growth YoY Growth
24 vs. 25 24 vs. 25
-3.9% -3.3%
&N Subscription
0.9 0.9
4.3
4.1
4.0 38
231H 241H 251H 231H 241H 251H
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See you at |FA:
4-8 September 2026

Leif Lindner
T E==I=E

CEO
l.lindner@ifa-management.com

Sonja May

2L 0 O]

Director PR & Corporate Communications
s.may@ifa-management.com
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