EURO 2025: Einfluss auf Kaufverhalten?

EURO 25 steigert Verkaufszahlen trotz Ruckgang in Woche 29
PTV - EU8 - Wochentliche Daten - Umsatz in Mio. USD
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EURO 2025: Impact on Consumer Behavior?

EURO 25 boosts sales figures despite decline in week 29
PTV - EU8 - Weekly data - Revenue in Mio USD

Quarter-final Semi-final

Group Stage

i

N I Q powere d by (€7} intelligence

£~ ()
) _ (&
P = 0® 173
(o 171 S_%

"3 = 164

!// 159

149
Week 24 Week 25 Week 26 Week 27 Week 28 Week 29 Week 30 Week 31

Source: NIQ powered by GfK intelligence

I ti
GFU e IFR =
Consumer Tech

/)

7 O\
WOMQEN's

TourG

SWITZERLAND 2025






