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feel inspired. embrace the unknown.
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Imagine
the future.

IFA

Imagine
the future. 5.0 op1 2028

IFA 5-9 Sept 2025
Messe Berlin

IFA ' / Imagine the future.
Imagine innovation.
Imagine IFA.

Imagine
the future.

5-9 Sept 2025 S Y b 5-9 Sept 2025
Messe Berlin S NI A Messe Berlin

Innovation
For All



A Leading
European Tech
Hub in Action
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Show Areas
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Home & Communication &
Entertainment Home Appliances Smart Home Connectivity Audio
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Computing & Photo, Video & Fitness & Diqgital
Gaming Content Creation Health Mobility IFA Next
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IFA Next

IFA Next Exhibitor
distributed by zone

@ Live
Al
Play

~ Inspiration

22% ® Work
® Sustainability
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IFA Global Markets

FITS BEST.
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Sommergarten:
the Sound of IFA
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Retallers

Based on IFA 2024
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\Media Reach

809 50m

Registered Influencers IFAInfluencerReach

Global CoverageBreakdown

50% 25%

Online (articles) Print

10% 15%

TV Radio
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Global

Total Mentions Total Potential Editorial Reach
2 Sep - 16 Sep 2024 2 Sep - 16 Sep 2024
4 128% 4 200%
80 k Period 2023 2" 9 b Period 2023
35.1k 72.9bn
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South Korea

Total Mentions Total Potential Editorial Reach
2 Sep - 16 Sep 2024 2 Sep - 16 Sep 2024
* 110% + 281%
5 19 k Period 2023 60 4 b Period 2023
] 2.47k || 15.8bn
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IFA by the Numbers

Attendees Press & Media Media Mentions Reach of Media Coverage
21 5 ’ 0 0 0 (+18%YOY) 4 ,5 0 0 (+43%YO0Y) 80'000 (+128%YOY) 21 9 b N (+200%YOY)
attendees total mediarepresentatives

from 139 countries from 101 countries Social Media* = rsauge - 17 September

90,355 2.4m 19.42bn

Exhibitors IFA Global Markets number of mentions interactions impressions

1,804 550 664133

exhibitors exhibitors
from 44 countries from 12 countries total website users




Attendee Breakdown &
International Profile

Domestic vs International

Attendance

Germany
37%
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International

63%

139 Countries

Global Attendance

Split of Visitor Profiles

Trade Visitors

Consumers & GenZ

Top 10 visiting countries* (Trade Visitors)

63%
37%

UK
Italy
China
Poland
Korea

Netherlands
France

Turkey

Czech Republic
Denmark

*Excludes Germany

J




IFA Retall Leaders
Summit

Date & Location: 4 September 2025, Palais at Messe
Berlin

Format: Exclusive, invitation-only summit for 80-100
international C-level retail executives

International Platform: The summit underscores IFA's
commitment to global retail, offering an unparalleled
opportunity to network closely with the industry

Strateqgic Importance: A unique platform for

international top decision-makers to set trends, discuss
strateqies, and establish valuable partnerships
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Looking to

2025

and Beyond

IFA stands for Innovation... For All
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Timeline

Kick-Off

01.07.25
Berlin

Press Event

24.06.25 - Japan
26.06.25 - South Korea
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Press Event

July
Italy

Press Conference IFA

Auqust 03.-04.09.25
German Press Conference Media Days
Berlin Berlin

Press Conference

03.09.25
Global Press Conference
Berlin

IFA

05.-09.09.25
IFA Days
Berlin

IFA

04.09.25
Retail Leaders Summit
Berlin



Feature Zones

- ITOFLAESS -&CQUAing ;0’\)’\: ala WO
finds your perfect setling.

LTI o 3

- Beauty Hub
- |[FA Outdoor Cooking & Gardening

- The Track




Creators Hub

Ground Floor:
Features & Opportunities

- Open Streaming Stations
- Workstations

- Photo & Video Spots

- Creator Stage

- Product Demo Areas
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IFA floor plan
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Global Tech and Durables

IF A Innovation Confidential and proprietary© 2025 Nielsen Consumer LLC. All Rights Reserved. N |Q



Key takeaways

T&D global

Market returns to growth in 2025

Strong growth in local currencies while strong dollar weakens USD performance

China subsidy program drives the market also in Q12025

IT sector grows most as replacement cycle 5 years post COVID kicks in
(+Windows 10 support end in October 2025)

Emerging markets lead the growth

Price pressure remains, but is not growing.
Promotions share stabilized after strong growth past years.

IFA ::r:,n%?tion Confidential and proprietary© 2025 Nielsen Consumer LLC. All Rights Reserved. [N IQ GFK
r



Tech & Durables total market returns to growth,
driven by subsidies and volume demand

Substantial IT growth due to replacement cycle 5 yrs. post COVID /
+ political stimulation programs (e.q., China) show effect

Global (ex. NA, RU) Tech and Durables |
Sales VValue USD (NSP) | Growth rate YoY (%)
Jan 2025 - Mar 2025

iEI-B‘ Office

B Consumer Electronics (TV/Audio)
— -3.2%

_5.20/, 196.2 Major Domestic Appliances
-0.2%
g Information Technologies Billion USD
-_— +7.2% -
(+2.3%) Telecom

Total sales value USD

and growth %
Q12025 vs 2024

Photo
+3.1%

Global (excl. NA)

é‘ 63 Small Domestic Appliances
i +0.8% USD excl.China  -2.2%
Local currencies +7.3%
Source : GfK Market Intelligence: Sales Tracking, International Coverage (excl. North America and Russia),
Sales revenue growth 2025 vs 2024, CE includes Multifunctional Technical Devices and SDA includes

Personal Diagnostics, Global T&D Trends Report Q12025 - Global Strategic Insights

IF A L'LI:OI-\VI?“M Confidential and proprietary© 2025 Nielsen Consumer LLC. All Rights Reserved. N |Q GFK



Most emerqging reqgions drive value growth

Developed Asia continues to be in decline; MEA and Eastern Europe decline post growth in past quarters

Global (ex. NA, RU) Tech and Durables |
Sales Value USD (NSP) | Growth rate YoY (%)
Jan 2025 - Mar 2025

Global (excl. NA)

Turnover $196.2bn
Growth Rate +2.3%

Source: GfK Market Intelligence: Sales Tracking, International Coverage (excl. North America and Russia),

Sales revenue growth 2024 vs 2023
Global T&D Trends Report Q12025 - Global Strategic Insights

Innovation
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$46.7bn -4.0% ] [ $8.2bn -2.2% ] [ $22.1bn -5.3%
.1IDN =9.97/0

Eastern Europe
Western E“'OPe@ @ ‘ S69.5bn +11.7% \ Developed Asia

Q
| $15.26n-2.7% |

Middle East & Africa $21.2bn #2.0%
+ 0
[ $13.2bn *3.9% ] @ Emerging Asia wo CN

Latin America @

Q

Confidential and proprietary© 2025 Nielsen Consumer LLC. All Rights Reserved. [N |Q GFK



South Korea Tech and Durables

Local contact: Donghyun Hwang (donghyun.hwang@nielseniq.com)




Reasons for Korea's
challenges

The GDP growths has been greatly impacted due
to global economic crisis and internal political
affairs — which relatively optimistic in 2H though,
due to internal crisis resolution.

Innovation
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GDP Growth South

4,6

Koreain %

2,7

1,4

2,0

\&\

%/

Key Factors:

 Export Slowdown: Impacted by global
tariff crisis, Korea's largest trading
partner.

« Domestic Demand: Political affairs
caused by martial law led to heavy
sluggish demand; expected GDP
qrowth went down to 0.8%p,
according to the speculation by Bank
of Korea

08 Opportunity:

» Political resolve: 6 months of political
chaos by the ending of the

2021

2022 2023

2024

presidential election in June.
2025
(tbd.)

Confidential and proprietary © 2025 Nielsen Consumer LLC. All Rights Reserved. [N |Q GFK
Source. Korean Statistical Information Service, Bank of Korea



Summary of the T&D Market Status
Overall T&D Market

« 2024 T&D market has shown decrease in Sales value up to -9.5%p in total, -8.0%p in Offline and -11.5%p in Online market

« 2024 was showing recovery especially at 3Q 24, but due to the internal crisis from December, market set back has been
seenin 4Q 24 & 1Q 25.

Year 2023, 2024 T&D Sales value in South Korea (S, Bil., %)

C Total ) C Offline ) C Online )

YoY Growth
23.9 -9.5%p

YoY Growth
-8.0%p
YoY Growth
14.0 0-11 5r0</>0w
12.9 iy
9.9
8.8
2023 2024 2023 2024 2023 2024
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Year 2024, 2025 Sales value trend (S, Bil.)

7,0

6.0

50

4,0

3,0

2,0

1,0

0.0

T otal

Offline

6,0 Online
5,6
5.0 5,1 5,1
3,5 3,6
2,9 2,9 2,9
2,5
2,1 20 2,2 2,1
1Q 2Q 3Q 4Q 1Q
2024 2025

Confidential and proprietary © 2025 Nielsen Consumer LLC. All Rights Reserved.
Source : GfK Market Intelligence 32Pgs, Jan 2023 — Mar 2025
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HOT TOPIC of South Korean Market
Emerging market of T&D Subscription Service

MDA Rental service in South Korea was initially a way of payment for customers who wanted to save big budgets for home appliances buying.
This trend transformed into "T&D Subscription Service"” in South Korea, which is focused on getting reqular care service of appliances in houses.
This is a rapidly thriving model although the total cost is higher than normal full payment.

Companies, not only manufacturers, but also retailers are starting to join in the market.

\&\

%/

Main Manufacturers’ strateqies Newly Started Retailer strategies Rental vs. Subscription
: Y»» Subscription service offers more than just routine maintenance

SAMSUNG @ LG Electronics 0 O FE ARl service, extended A/S, reqular cleaning service, and especially ability
. Care service given by - Original company that « South Korea's leading to buy brand new products in small initial payment.

Samsung’s smart Al started the retailer for MIDA. L

. , : . " e L Table Rental Subscription

Solution, ‘SmartThings Subscription” service in . Started 'Subscription’
« 36 months interests' 2024. service in May 2025, Payment I\Il.onthly payment paid by credit card

free payment with « Al control, usage data planning this new wave as Air Treatment, \Water

designated credit card availability by ‘'ThinQ’ an opportunity Products g””fl'le[r) . All MDAs and SDASs

brands . Availability for all LG's . Strengthis that it is Ag‘s"an‘;';‘:s 'c
« Extra service (from products manufactured offering varic_>us bre_mds (up Able to use brand new

restaurants to travel 6 years' contract is usual to 11 brands) including Benefits Small payment on SDAs  products with monthly

agency benefits) for _ _ Samsung and LG. payments

customers  No.1leading company in _ _

MDA subscription * Mixture of brands like Period Mostly 3 years 3to 7 years (Mostly 6 years)

 Broad lists of items from market Dyson and Sony could be a

MDA to IT products of new momentum for the Included . . Routine maintenance + A/S

: Routine maintenance . .
Samsung market Service Reqular cleaning service

More expensive due to extra
Relatively low service + price interests for long
term contracts

Innovation Confidential and proprietary © 2025 Nielsen Consumer LLC. All Rights Reserved. .
IFA Innov: proprietary g NIQ [€i¢

Source: Brand hompages

Total
payment



\Why vou should come
to IFA:

Key Takeaways

- Global Visibility

- Market & Competitor Insights
- Retail & Consumer Access

- Important for Media

- Strategic Growth

- Startup Support

- Business & Trade

- Sustainability Focus

Innova tion
For All
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See you at IFA:
5-9 September

Leif Lindner
CEO

Llindner@ifa-management.com

Gioia Zoli
Head of International PR
g.zoli@ifa-management.com

Cornelia Schwobe
Director Sales

c.schwobe@ifa-management.com

Innovation
For All

A
IR 1 T N

Nl
IR S iy N
N ?'W& L

N
7N
R

N

i[ e T

F f .
l‘aér o
4

3
n
M

—— il

S

-y

> ﬁm’ " i ST P ‘ -
N Y T o e | " )
PN N = | =

Pt

V4 7

"'/".c:-.‘.“".‘.i i

AN

B e

s oo

i

~
‘ .
ke

G - AN e ST
ﬂ“"é DU

l '
B 0.,
P PR
ol S
a
N

B

HITTTET

.,_l_:(:l.l:_lil‘n'lll.'
| |

- -

—

(







Innovation
For All

= Discover the future.
Discover IFA.

R aane



