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Our Core Values
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Inspiration: Curiosity:
feel inspired. embrace the unknown.
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Discovery
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Event Strateqy
for Lasting
Engagement




Rebranding

ion

Innovat
de.

insi

33
o3
Wm
3
-
_”‘
bt
.

embor 2024

Masse Henn

Innovation
For All




A Leading
European Tech
Hub in Action
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Show Areas
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Home & Communication &
Entertainment Home Appliances Smart Home Connectivity Audio
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Computing & Photo, Video & Fitness & Diqgital
Gaming Content Creation Health Mobility IFA Next
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Mobility
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IFA Next

IFA Next Exhibitor
distributed by zone

@ Live
Al
Play

~ Inspiration

22% ® Work
® Sustainability
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IFA Global Markets

FITS BEST.
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Trusted by
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Based on IFA 2024
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\Media Reach

809 50m

Registered Influencers IFAInfluencerReach

Global CoverageBreakdown

50% 25%

Online (articles) Print

10% 15%

TV Radio
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Media Coverage
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Trade & Special Interest Press
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Global

Total Mentions Total Potential Editorial Reach
2 Sep - 16 Sep 2024 2 Sep - 16 Sep 2024
4 128% 4 200%
80 k Period 2023 2" 9 b Period 2023
35.1k 72.9bn
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Total Mentions Total Potential Editorial Reach

2 Sep - 16 Sep 2024 2 Sep - 16 Sep 2024
1 138% t 230%
2 3 2 k Period 2023 32 Gb Period 2023
] 9,74k ] 9,88bn
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Taiwan

Total Mentions Total Potential Editorial Reach
2 Sep - 16 Sep 2024 2 Sep - 16 Sep 2024
4 579% 4 596%
672 Period 2023 877 Period 2023
99 m 126m
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IFA by the Numbers

Attendees Press & Media Media Mentions Reach of Media Coverage
21 5 ’ 0 0 0 (+18%YOY) 4 ,5 0 0 (+43%YO0Y) 80'000 (+128%YOY) 21 9 b N (+200%YOY)
attendees total mediarepresentatives

from 139 countries from 101 countries Social Media* = rsauge - 17 September

90,355 2.4m 19.42bn

Exhibitors IFA Global Markets number of mentions interactions impressions

1,804 550 664133

exhibitors exhibitors
from 44 countries from 12 countries total website users




Attendee Breakdown &
International Profile

Domestic vs International

Attendance

Germany
37%

Innova tion
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International

63%

139 Countries

Global Attendance

Split of Visitor Profiles

Trade Visitors

Consumers & GenZ

Top 10 visiting countries* (Trade Visitors)

63%
37%

UK
Italy
China
Poland
Korea

Netherlands
France

Turkey

Czech Republic
Denmark

*Excludes Germany

J




IFA Retall Leaders
Summit

Date & Location: 4 September 2025, Palais at Messe Berlin

Format: Exclusive, invitation-only summit for 80-100 international
C-level retail executives

International Platform: The summit underscores IFA's commitment
to global retail, offering an unparalleled opportunity to network
closely with the industry

Strategic Importance: A unique platform for international top

decision-makers to set trends, discuss strategies, and establish
valuable partnerships
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Looking to
2025

and Beyond

IFA stands for Innovation... For All
B2B and B2C

IEA ==
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Timeline

Press Event Kick-Off

23.05.25 - Taiwan 01.07.25
26.05.25 - Singapore Berlin

Press Event

24.06.25 - Japan
26.06.25 - South Korea

Innovation
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Press Event

July
Italy

Press Conference IFA

Auqust 03.-04.09.25
German Press Conference Media Days
Berlin Berlin

Press Conference

03.09.25
Global Press Conference
Berlin

IFA

05.-09.09.25
IFA Days
Berlin

IFA

04.09.25
Retail Leaders Summit
Berlin



Feature Zones

F ffortless cooking: FOOQ |
finds your perfect setling.

LTI o
"
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IFA floor plan
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IFA Global
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NiElsenIQ powered by intelligence

Global Tech &
Durables Irends

Q12025 update

Global Strategic Insights Team
May 2025

© 2025 Nielsen Consumer LLC. All Rights Reserved.




Global GDP growth estimates downgraded amidst trade tensions and policy uncertainty

The world order is shaken up by new protectionist policies, testing the resilience shown by the global economy in recent
years

one major Whilst the global inflation forecast is
example being the ., have projected to be lower than 2024, progress
heightened tensions and disrupted global ‘/\A on disinflation has stalled, with inflation
trade, strained supply chains, and lowered expectations remaining above central bank
trade volume forecasts. targets in many economies, constraining
‘ monetary policy flexibility.
o

Market \
/The US and China were the biggest drivers of b d y n a m i C s / was cut

the IMF’s April 2025 global GDP forecast to 2.8%, down 0.5 points from January, a

downgrade. big driver being US policy uncertainty and
weaker consumer and business sentiment

US growth is slowing amid policy inthe US
uncertainty, tariffs, and weaker US / Chinese
consumption. China's exports are hit by economies Global recession risks persist, with some

tariffs, though domestic fiscal stimulus may

regions showing more resilience (e.q. India)
cushion the slowdown.

\/ vs others.

N J

Source: https://www.imf.org/en/Blogs/Articles/2025/04/22/the-global-economy-enters-a-new-era
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Global GDP growth forecast downgraded and disinflation progress stalled in face of heightened uncertainty

The global economy: key indicators

GDP

8% 3,0%

6,0%
. 3,5% 3,3% 3,3% 2
IIIIIII IIIIIII IIIIIII ’

-3,1%

sl el

Global GDP growth predictions downgraded by the IMF
in April by -0.5 percentage points (vs January 2025
forecasts) amid trade tensions and policy uncertainty
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Consumer Confidence

*China Feb '24 vs Feb ‘25

Apr 24 Apr 25

USA 98.8 ¥ 984
Euro area 98.9 ¥ 98.6
China* 94.3 A 884
OECD 99.2 ¥ 98.9

Consumer confidence drops year-on-year reflecting
heightened policy uncertainty across OECD nations. In China,
a slight uptick in confidence on low levels - reflecting China's
confidence in the tariff-standoff and domestic stimulus
packages

Inflation

m 2024 2025F 2026F

Emerging & Developing Economies 5,5%

Inflation is projected to be lower than in 2024, but progress
towards target rates have stalled in most countries. The
forecasts adjustments steepest in advanced economies,
reflecting unprecedented tariff rates and escalating trade
tensions

Statista


https://www.statista.com/statistics/271697/consumer-confidence-in-china/

Most emerging reqgions drive value growth
Developed Asia continues to be in decline; MEA and Eastern Europe decline post growth in past quarters

Global (ex. NA, RU) Tech and Durables | Sales Value USD (NSP) | Growth rate YoY (%)
Jan 2025 - Mar 2025

$8.2bn -2.2%

Eastern Europe

46.7bn +4.0%
> A ’ $22.1bn -5.3%

@ @/ Developed Asia

S Q@ $69.5bn +11.7%
. ~L. (o)

Middle East & Africa $21.2bn +2.0%
@ Emerging Asia wo CN

Global (excl. NA)

Turnover S196.2 bn
Growth Rate +2.3%
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Value is back to growth ahead of volume especially driven by IT/OE sales

However, strong performance in volume terms is seen for Telecom, MDA and SDA.

Global (ex. NA, RU) Tech and Durables | Growth rate YoY (%)
Jan 2025 - Mar 2025

. SUSD Value Growth YoY (%) % Sales Unit Growth YoY (%)

2%
2%

0%

0%

Tech and Durables Telecom IT & Office
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4%

1%

2%

-2%

CE & Photo

> ]

-1l

0%



Outlook 2025

So what?
f 9 ® o
Geopolitical volatility and subdued US tariffs & China subsidies influence Growth focus shifts from appliances to
economic growth. T&D dynamics. digital* sectors.
\§ J \§ J \§ J

Consumers will spend on perceived value,

Affordability remains crucial, consumers . .
Democratization of premium features.

Emerging economies outpace global T&D will look for the best bargain.

growth.

*Digital sectors are IT, CE and Telecom categories
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NiElsenIQ powered by intelligence

IEEIWED
Tech & Durables

© 2025 Nielsen Consumer LLC. All Rights Reserved.




Tech & Durables sales stayed relatively stable in 25Q1

The market was influenced by US currency fluctuations and reflected in value performance, but the demand in local

currency and volume stayed stable from the previous year.

Taiwan Tech and Durables | Sales Value USD (NSP) | Growth rate YoY (%)
Jan 2025 - Mar 2025

Office \"
-2.4%

Consumer Electronics

119% -19.9%
Information Technologies 2 . 3
+8.50/0 m m
Billion USD
Photo 2% (_ 4 00/0)
-7.6%
Total sales value USD
9% and growth %
Q12025 vs 2024 Telecom
-4.3%
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\Why vou should come
to IFA:

Key Takeaways
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See you at IFA:
5-9 September

Leif Lindner
CEO

Llindner@ifa-management.com

Gioia Zoli
Head of International PR
g.zoli@ifa-management.com

Cornelia Schwobe
Director Sales

c.schwobe@ifa-management.com
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