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IFA Next

IFA Next Exhibitor
distributed by zone
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IFA Global Markets
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Registered Influencers

\Vedia Reach

50m

IFA Influencer Reach

Global CoverageBreakdown

50%

Online (articles)

10%

TV

IFA Innovation
For All
Based on IFA 2024

25%

Print

15%

Radio

Media Coverage

-
Trade & Special Interest Press

SCTV. CEmart digitalMarkt CHIR « CIXI=EE]
ELEKTROMARKT enreta .'.ﬁxl'ﬂ-E- etnews GIZMODO H2

ilile]  [TBizNews KIPOST Nrorvarioue AW, PAFE
[¥INOTEBOOKCHECK PCWorld IPHIE] i L VS PoS-MAIL PROTIENDAS

y TECHSPOT tom'sHARDWARE trendTiC

=D
NET

-
B2C & Lifestyle Press

ARDY) BHOE Eﬂﬂ Bloomberg B2 W S

DERSTANDARD d pq Franffurter Mlgemeine Handelsblatt

TUNG FOR DEUT! LAND

el Newsweek [l ntv Il ORF i :ReUTERs ENESEM

TChe Daily Telegraph The Teleqraph WeLr MIGIEDB eDF




Global

Total Mentions Total Potential Editorial Reach
2 Sep -16 Sep 2024 2 Sep - 16 Sep 2024

* 128% 4 200%

Period 2023 Period 2023
35.1k 72.9bn

80k
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Total Mentions Total Potential Editorial Reach
2 Sep -16 Sep 2024 2 Sep - 16 Sep 2024

4 138% 4 230%

Period 2023 2 b Period 2023
9,74k _ 9,88bn

23.2k

Innova tion
For All



Singapore

Total Mentions Total Potential Editorial Reach
2 Sep -16 Sep 2024 2 Sep - 16 Sep 2024

4 340% + 30%

Period 2023 Period 2023
134 % 129m -

Innova tion
For All



IFA by the Numbers

Attendees Press & Media Media Mentions Reach of Media Coverage

2 1 5 T, OOO (+18% YOY) 4 ) 5 00 (+43% YOY) 80) OOO (+128% YOY) 2 1 9 b n (+200% YOY)

attendees total media representatives

from 139 countries from 101 countries Social Media* = rsAus ~17 September
90,355 2,4m 19,42bn

Exhibitors IFA Global Markets number of mentions interactions impressions

180 ¢ 550 664,133

from 44 countries from 12 countries )
total website users



Attendee Breakdown & coaiatendance
International Profile

Domestic vs International

Attendance
4 Ny
Split of Visitor Profiles
Ge Trade Visitors 63%
fmany Consumers & GenZ 37%
37%
International Top 10 visiting countries* (Trade Visitors)
63%
UK Netherlands
Italy France
139 Countries China Turkey
Poland Czech Republic
IFA R Korea Denmark *Excludes Germany
For All Y y




IFA Retall Leaders
Summit

Date & Location: 4 September 2025, Palais at Messe
Berlin

Format: Exclusive, invitation-only summit for 80-100
international C-level retail executives

International Platform: The summit underscores IFA's
commitment to global retail, offering an unparalleled
opportunity to network closely with the industry

Strateqgic Importance: A unique platform for

international top decision-makers to set trends, discuss
strateqies, and establish valuable partnerships
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Looking to
2025
and Beyond

IFA stands for Innovation... For All

B2B and B2C
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EXperience
Tomorrow, Today
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Timeline

Press Event Kick-Off

23.05.25 - Taiwan 01.07.25
26.05.25 - Singapore Berlin

Press Event

24.06.25 - Japan
26.06.25 - South Korea
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Press Event

July
Italy

Press Conference IFA

Auqust 03.-04.09.256
German Press Conference Media Days
Berlin Berlin

Press Conference

03.09.25
Global Press Conference
Berlin

IFA

05.-09.09.25
IFA Days
Berlin

IFA

04.09.25
Retail Leaders Summit
Berlin
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IFA floor plan

IFA
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Global GDP Outlook Downgraded on
Trade, Policy Risks

The world order is shaken up by new protectionist policies,
testing the resilience shown by the global economy in recent years

Trade disruptions Inflation
Growing protectionist policies one major example being Whilst the global inflation forecast is projected to be lower
the US tariff policies, have heightened tensions and than 2024, progress on disinflation has stalled, with inflation
disrupted global trade, strained supply chains, and expectations remaining above central bank targets in many
lowered trade volume forecasts. economies, constraining monetary policy flexibility.
Market
dvynamics

US / Chinese economies Slowing global growth
The US and China were the biggest drivers The April 2025 global GDP forecast was cut to 2.8%,
of the IMF's April 2025 global GDP forecast downgrade. down 0.5 points from January, a big driver being

US policy uncertainty and weaker consumer and business
US growth is slowing amid policy uncertainty, tariffs, and sentiment in the US.
weaker consumption. China's exports are hit by tariffs,
though domestic fiscal stimulus may cushion the Global recession risks persist, with some regions showing
slowdown. more resilience (e.q. India) vs others.

. Confidential and proprietary© 2025 Nielsen Consumer LLC. All Rights Reserved.
Innovatio ;
IF A ForAll Source: https://www.imf.org/en/Blogs/Articles/2025/04/22/the-global-economy-enters-a-new-era  INIQY  [€HN



Global GDP Forecast Cut,
Disinflation Stalls Amid Uncertainty

The global economy: key indicators

GDP Consumer Confidence Inflation
6,0% *China Feb '24 vs Feb '25
H 2024
35% 330 339 0 Apr 24 Apr 25 Global Economy
: : 2,8% 3.0% m 2025F
. . USR 98.8 ‘ 984 Advanced Economies 2026F
Euro area 98.9 J 986
_ Emerging & 1,8%
S China* 84.3 1 884 Developing
2020 2025 2026 OECD 99.2 § 989 Economies
Global GDP growth predictions downgraded by Consumer confidence drops year-on-year reflecting Inflationis projected to be lower than in 2024, but
the IMF in April by -0.5 percentage points (vs lanuary heightened policy uncertainty across OECD nations. progress towards target rates have stalled in most
2025 forecasts) amid trade tensions and policy In China, a slight uptick in confidence onlow levels — countries. The forecasts adjustments steepestin
uncertainty reflecting China's confidence in the tariff-standoff advanced economies, reflecting unprecedented
and domestic stimulus packages tariff rates and escalating trade tensions

Innovation Confidential and proprietary© 2025 Nielsen Consumer LLC. All Rights Reserved.
IFA For All Source: Real GDP growth annual % change, inflation, IMF Data Mapper| WEO Apr 2025 & Inflation annual percent change. China consumer confidence: National Bureau of Statistics in China,via Statista N IQ GFK
Global T&D Trends Report Q12025 - Global Strategic Insights


https://www.statista.com/statistics/271697/consumer-confidence-in-china/

lost emerging regions
drive value growth

Developed Asia continues to be in decline; MEA and Eastern Europe decline post growth in past quarters

Global (excl. NA)

$8.2bn -2.2Y%,
Turnover $196.2 bn $46.7bn +4.0% ][ : ] [ $22.1bn -5.3%

Eastern Europe
(] \Western Europe
\GI'OWth Rate +2.3% / P ‘ $69.5bn +11.7% \ Developed Asia

Global (ex. NA, RU) Tech and Durables | @

Sales Value USD (NSP) | Growth rate YoY (%) [ $15.2bn -2.7% ]
Jan 2025 - Mar 2025 Middle East & Africa $21.2bn #2.0%
0
[ $13.2bn +3.9% ] @ Emerging Asia wo CN
Latin America @

Q

Confidential and proprietary© 2025 Nielsen Consumer LLC. All Rights Reserved.

Innovatio .
IFA FI:JI: Irll o Source: GfK Market Intelligence: Sales Tracking, International Coverage (excl. North America and Russia), Sales revenue growth 2024 vs 2023 N IQ GFK
Global T&D Trends Report Q12025 - Global Strategic Insights



\Value Is back to growth ahead of
volume especially driven by IT/OE sales

However, strong performance in volume terms is seen for Telecom, MIDA and SDA.

Global (ex. NA, RU) Tech and Durables | Growth rate YoY (%)
Jan 2025 - Mar 2025

6%
4%, 4% 4%
1%
0 0
s Yt bt R
__ o
-2%

Tech and Durables Telecom IT & Office CE & Photo Major Domestic Small Domestic
Appliances Appliances
incl. Aircon

/-\, = ‘ D I =1 000
2 . L] L
B SUSD Value Growth YoY (%) Sales Unit Growth YoY (%)
Innovation Confidential and proprietary© 2025 Nielsen Consumer LLC. All Rights Reserved.
IFA For All Source: GfK Market Intelligence: Sales Tracking, International Coverage (excl. North America and Russia), CE includes Multifunctional Technical Devices and SDA includes Personal Diagnostics N IQ GFK
Global T&D Trends Report Q12025 - Global Strategic Insights



Outlook 2025

So what?
Geopolitical volatility and US tariffs & China subsidies Growth focus shifts from
subdued economic growth. influence T&D dynamics. appliances to digital* sectors.

* ) 2
ah
Emerging economies outpace Affordability remains crucial, Consumers will spend on
global T&D growth. consumers will look for the best perceived value. Democratization
barqgain. of premium features.

. Confidential and proprietary© 2025 Nielsen Consumer LLC. All Rights Reserved.
| t 1
IFA F':;:cm? on *Diqital sectors are IT, CE and Telecom cateqories N IQ GFK
Global T&D Trends Report Q12025 - Global Strategic Insights



Southeast Asia: Uneven Growth Amid
Tariff Pressures and Softer Demand

GDP ANNUAL GROWTH (EMERGING ASIA & CHINA)

Real GDP Annual % Change
by Quarter

Southeast Asia’s Q12025 growth showed
mixed momentum, with economies like
Vietnam and the Philippines posting
resilient growth—albeit slower than
forecasted—driven by domestic demand
and easing inflation.

However, export-heavy economies such as
Malaysia and Indonesia faced challenges,
as U.S. tariff hikes contributed to declines in
trade and foreign investment.
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Strong growth in SEA sectors; Home
Climate Control dips post-surge

SEA Sales Value Growth USD Fixed | YTD lan — Mar 25

: Consumer Electronics (TV/Audio)
/ﬂ\ Home Climate Control ! 0%,

-7% /\%\

#EI'_"‘ Office Machine O ﬂgjor Domestic Appliances
T 9.4Bil. USD
Information Technologies (+3.7%) Telecom
+11% Sales Value USD Fixed - 159/,
' YTD 2025
B Photo
—_——— +59%

@@j Small Domestic Appliances

+1%



\Why you should come
to IFA:
Key Takeaways
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See you at IFA:
5-9 September 2025!

Leif Lindner
CEO
lL.lindner@ifa-management.com

P

Gioia Zoli
Head of International PR
g.zoli@ifa-management.com
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