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= Discover the future.
Discover IFA.
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Our Core Values
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Inspiration: Curiosity:
feel inspired. embrace the unknown.
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Discovery
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Event Strateqy
for Lasting
Engagement
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Imagine
the future.

IFA

Imagine
the future. 5.0 op1 2028

IFA 5-9 Sept 2025
Messe Berlin

IFA ' / Imagine the future.
Imagine innovation.
Imagine IFA.

Imagine
the future.
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A Leading
European Tech
Hub in Action
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Show Areas
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Home & Communication &
Entertainment Home Appliances Smart Home Connectivity Audio
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Computing & Photo, Video & Fitness & Diqgital
Gaming Content Creation Health Mobility IFA Next
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Home &
Entertainment
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Home Appliances
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Content Creation
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Digital Health T SEAUTIFLY
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Mobility
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IFA Next

IFA Next Exhibitor
distributed by zone
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Play

~ Inspiration

22% ® Work
® Sustainability
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IFA Global Markets

FITS BEST.
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Sommergarten:
the Sound of IFA

SAMSUNE
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Global
Retallers

IFA
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\Media Reach

809 50m

Registered Influencers IFAInfluencerReach

Global CoverageBreakdown

50% 25%

Online (articles) Print

10% 15%

TV Radio
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Media Coverage

-
Trade & Special Interest Press
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Global

Total Mentions Total Potential Editorial Reach
2 Sep - 16 Sep 2024 2 Sep - 16 Sep 2024

4 128% 4 200%

219bn

Period Last Year
72.9bn

Period Last Year
35.1k

80k

Innova tion
For All



Europe

Total Mentions Total Potential Editorial Reach
2 Sep - 16 Sep 2024 2 Sep - 16 Sep 2024

4 138% 4 230%

23 2k Period Last Year 32 6b Period Last Year
] 9,74k ] n 9,88bn
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France

Total Mentions Total Potential Editorial Reach
2 Sep - 16 Sep 2024 2 Sep - 16 Sep 2024

+ 90% + 75%

1 34 k Period Last Year 2 02b Period Last Year
= 706 . n 1,15bn
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IFA by the Numbers

Attendees Press & Media Media Mentions Reach of Media Coverage
21 5 ’ 0 0 0 (+18%YOY) 4 ,5 0 0 (+43%YO0Y) 80'000 (+128%YOY) 21 9 b N (+200%YOY)
attendees total mediarepresentatives

from 139 countries from 101 countries Social Media* = rsauge - 17 September

90,355 2.4m 19.42bn

Exhibitors IFA Global Markets number of mentions interactions impressions

1,804 550 664133

exhibitors exhibitors
from 44 countries from 12 countries total website users




Attendee Breakdown &
International Profile

Domestic vs International

Attendance

Germany
37%

Innova tion
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International

63%

139 Countries

Global Attendance

Split of Visitor Profiles

Trade Visitors

Consumers & GenZ

Top 10 visiting countries* (Trade Visitors)

63%
37%

UK
Italy
China
Poland
Korea

Netherlands
France

Turkey

Czech Republic
Denmark

*Excludes Germany
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Caution!
Innovation inside.
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A New Era
Realized

Our purpose
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Looking to
2025
and Beyond



Today

ience
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Tomorrow
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IFA Floor Pi

Home &
Entertainment

' |FA Global
Markets
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F l' a n ce Revenue in Billion Euros 2024 | Adjusted 100%

Market Scope
A Market close to Equilibrium, Driven by ( \
Small Domestic Appliances Small Domestic a7 =x
Appliances (SDA) . [P

France
Major D ti
28.0bn - peooneste | gg 2,
. -1%

IT & Office Equipment 5,0 [ ‘ _30/o

Telecommunications 8.4 _30/0
TR LL I AR L i 's _
:o LB
Consumer Electronics - a1 20/
Photo ' — - 0
\_ _J
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IFA or GfK | Panel Distributeurs I GFK




Revenue forecast in Billion Euros | Adjusted 100%
Market Scope

2025 Forecast

Market Stabilization in High-Tech Sectors & ( )
Continued Growth for Small Domestic Appliances

Small Domestic 49 %m +4
Appliances (SDA) !

Projected Market Value for 2025:

Major Domestic 0
Appliances (MDA) 58 -1%
IT & Office Equipment 5,0 | ‘ —
Telecommunications 8.4 —

Consumer Electronics -
Photo

| =1%

Innovation
IFA ol o . NIQ (€5
Revenue forecast in Billion Euros | Adjusted 100% Market Scope




IFA vs. VivaTech
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\Why vou should come
to IFA:

Key Takeaways
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See you at IFA:
5-9 September
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Leif Lindner
CEO

Llindner@ifa-management.com
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Gioia Zoli
Head of International PR
g.zoli@ifa-management.com
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Lydie Buleon
Senior Sales Manager
|.buleon@ifa-management.com
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