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= Discover the future.
Discover IFA.
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Our Core Values
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Inspiration: Curiosity:
feel inspired. embrace the unknown.




Buildingona
Legacy of
Discovery
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Event Strateqy
for Lasting
Engagement




A Leading
European Tech
Hub in Action
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Show Areas
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Home & Communication &
Entertainment Home Appliances Smart Home Connectivity Audio
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Computing & Photo, Video & Fitness & Diqgital
Gaming Content Creation Health Mobility IFA Next
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IFA Next

IFA Next Exhibitor
distributed by zone
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~ Inspiration
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IFA Global Markets

FITS BEST.
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Industry Leaders
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\Media Reach

809 50m

Registered Influencers IFAInfluencerReach

Global CoverageBreakdown

50% 25%

Online (articles) Print

10% 15%

TV Radio

Innovation
For All

Media Coverage
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Trade & Special Interest Press
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Global

Total Mentions Total Potential Editorial Reach
2 Sep - 16 Sep 2024 2 Sep - 16 Sep 2024

4 128% 4 200%

219bn

Period Last Year
72.9bn

Period Last Year
35.1k

80k
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Total Mentions Total Potential Editorial Reach
2 Sep - 16 Sep 2024 2 Sep - 16 Sep 2024

*147% 4 2239,

Period Last Year 139 b Period Last Year
6.13k n 43bn

15.1k
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Total Mentions Total Potential Editorial Reach
2 Sep - 16 Sep 2024 2 Sep - 16 Sep 2024

4 208% 4 183%

Period Last Year 59 9 b
2.66k m

Period Last Year
21.2bn

8.18k
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IFA by the Numbers

Attendees Press & Media Media Mentions Reach of Media Coverage
21 5 ’ 0 0 0 (+18%YOY) 4 ,5 0 0 (+43%YO0Y) 80'000 (+128%YOY) 21 9 b N (+200%YOY)
attendees total mediarepresentatives

from 139 countries from 101 countries Social Media* = rsauge - 17 September

90,355 2.4m 19.42bn

Exhibitors IFA Global Markets number of mentions interactions impressions

1,804 550 664133

exhibitors exhibitors
from 44 countries from 12 countries total website users




Attendee Breakdown &
International Profile

Domestic vs International

Attendance

Germany
37%
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International

63%

139 Countries

Global Attendance

Split of Visitor Profiles

Trade Visitors

Consumers & GenZ

Top 10 visiting countries* (Trade Visitors)

63%
37%

UK
Italy
China
Poland
Korea

Netherlands
France

Turkey

Czech Republic
Denmark

*Excludes Germany

J




Caution!
Innovation inside.
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A New Era
Realized

Our purpose

Br

fe

tol

Innovation

Innovation
For All




e L -
LR 3

S S

Innovation
For All

Looking to
2025
and Beyond
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Trade-in policy

Trade-in policy will continue in 2025 and is expanding!

Trade-in Policy since Aug24

-
——————°9]
O e
REF WM PTV AIR-CON
_ ®
— I8
T
PC HOOD

Water Heaters

20% subsidy of the final sales price for enerqy label
1products, 15% subsidy for enerqgy label 2 products,
subsidy for one item is capped at 2,000 CNY.

.

Innovation
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Extensions to trade-in Policy in 2025

v Since Jan 8th 2025, additional home appliance products are included
in the subsidy, at same conditions as in 2024.

m] W

o — .

Microwave Oven Water Purifier Dishwasher Rice Cooker

v' Purchase of mobile phones, tablet PCs and smartwatch (with a unit
price of up to RMB 6,000) will be subsidised at 15% of the selling
price, with a subsidy of up to RMB 500 for a single item.

[ D T

[ 1 1 |

[ 1 | |

L 4
Mobile Phone Nedia Tablet Smart Watch

J

© 2024 Nielsen Consumer LLC. All Rights Reserved.

Data source: Public Information ‘
Global T&D Trends Report Q4 2024 - Global Strategic Insights N IQ GrK



Consumer confidence

Consumer confidence is lacking domestically in China, cautious
consumption persists.

Based on past programs, the “State subsidy"” might last at least
more than 1year.

2019-2024 Q4 Consumer Confidence

130
125
120
115
10
105
100

o u\_\/—\—\/\/\ 86,2

80
1 3 &6 7 9

N 183 15 17 19 21 23 25 27 29 31 33 36 38 40 42 45 47 51 53 56 59 61 64 69 71

Measures taken by the Chinese Government

1. Taxincentives and export subsidies
2. Technological innovation for products
3. Balancing domestic and foreign sales & domestic appliances

Appliance Energy-saving Huimin
subsidy policy project round 2™ 2024 trade-in subsidy
period 06/ 2012-05/ 2013 08-12/ 2024 & Ongoing
Subsidy Urban residents Total
Target
Subsidy Price 3%-23% Price 15%-20%
Proportion
Subsidy The subsidy funds are
Type allocated to the production Payment is immediately reduced, real-
enterprises, and the name vouchers are issued, etc
production enterprises make
indirect payments
Source of Central government(100%o) Central government (90%)
fund + Local government (10%)
Cateqories 12 Categqories: Air conditioner

, refrigeration, washing
machine, TV, high- efficiency
lighting, gas water heater,

computer, high-efficiency
motor, water pump, etc

8 Categories: Air conditioner,
Refrigeration, Washing machine. TV,
Computer, Water heater, Cooktop.

Range hood

Total Subsidy
amount

About 26.5 billion yuan

© 2024 Nielsen Consumer LLC. All Rights Reserved.
Source:: CN public info and https://english.www.gov.cn/policies/policywatch/202501/22/content_WS6790573fc6d0868f4e8efOeb.html

150 billion yuan, including passenger
vehicle, e-bike, bus. agricultural
machinery (home appliance subsidy is

about 20 billion yuan)
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Global T&D Trends Report Q4 2024 - Global Strateqic Insights

NIQ


https://english.www.gov.cn/policies/policywatch/202501/22/content_WS6790573fc6d0868f4e8ef0eb.html

T&D Losses / Gains

From being alaggard... ... to accelerating global T&D sales

Total T&D losses in USD Total T&D gains in USD

2023 2024

68% of total T&RD 84% of total T&D
absolute losses absolute gains

originated from China*

»*
*
" *
*

originated from China*

*
*
*

*

*Vs previous year *Vs previous year

Innovation Confidential and proprietary© 2024 Nielsen Consumer LLC. All Rights Reserved.
For All Source: GfK Market Intelligence: Sales Tracking, International Coverage (excl. North America and Russia) N IQ GFK
Global T&D Trends Report Q4 2024 - Global Strateqic Insights



H
Su bs I d China | Tech and Durables | Sales Value USD (NSP) | Average price USD |
Growth % vs. 2023
p ro g ra m MDA +AirCon SDA+HCC+Personal Diag IT+OE

33

The subsidy program was a boon
for MDA/IT/OE in 2024

Promotions would have Q12025
benefit & Q4 2025 baseline
impact

14

* Post subsidy drop expected

(latest Q4 25)

* Premium products and offline
channel benefit most

« Short term supply shortages,
price increases

« Strategic investment of extra
margin overseas

For All Source: Market Intelligence Sales Tracking Period L Jan-Dec 2024: Country : China
Global T&D Trends Report Q4 2024 - Global Strategic Insights

IFA R . \Ialue gl'OWth A\Ig. Pl'ice USD gl'OWth Confidential and proprietary© 2024 Nielsen Consumer LLC. All Rights Reserved. N IQ GrK



Export value from China +38%
l'emains on a high Ievel increase in the value of

export goods from China

Expectation to remain high due to anticipated potential tariffs, 2020-2024 (USD)
especially with current geopolitical tensions

Monthly value of exports from China 2022-2024 Billions USD
In billions US dollars $

$3.577
$3.380
310 307 308 309 312
294 297 302 296 293 302 301 303
$2.590
220
209
1 2 3 4 5 6 7 8 9 10 M 12 13 14 15 B 17 18 19 20 21 22 23 24 25 26 27 28 29
China’'s increase in exports is not necessarily a reflection of strong underlying economic health: Ramping up exports and
reliance on international demand is a complex dynamic ahead of heightened trade sanctions and anticipated tariff
increases. The export volumes may not sufficiently offset the underlying issues at home, such as declining investment and
domestic consumption.
1 2 3
. Confidential and proprietary© 2024 Nielsen Consumer LLC. All Rights Reserved.
IFA ::'::%?“on Source: 'the Economist, 3rd Oct, 2024; Consumer sentiment National Bureau of Statistics of China; luly 2019 to luly 2024: Statista accessed 10th Feb 2025 N IQ G”(

Global T&D Trends Report Q4 2024 - Global Strategic Insights
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Extend the
strong Partnership
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See you at IFA:
5-9 September 2025!

Leif Lindner
CEO

Llindner@ifa-management.com
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Gioia Zoli
Head of International PR
g.zoli@ifa-management.com
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Dirk KoslowskKi
Executive Director

d.koslowski@ifa-management.com
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FEKHZER T

2024 FEEEKEEBFHIAMEN 12,141.1 {4FETT, it 2025 FF 2030 FME S FIBKEN 6.6%, ATERE (Al).
MEX (10T) 0 5G EEFET R ANCFHEAHIE &3, EERREHAER, MMmMiBaAF &Y,

Consumer Electronics Market
Size, by Sales Channel, 2020 - 2030 (USD Trillion)

6.6% $1.27

Global Market CAGR, I

2025 - 2030
2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 2030
@ Offline Online

S

23E E IR : wwwigrandviewresearch.com
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ZENERIENZ LR ZUKERMERIEEE CNTIAREB ABE R, BARKAEZRREFEIVABEHESR
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EiLx, BN, BARMPARFEREERX

Global Consumer Electronics Market

. 1 1 Apple B $516,582M $297 512M
Growth Rate, by Region & ‘ | 2 i

2 2 sy Samsung ) $82,211M $82,722M

3 3 §"£4 Huawei K $31,097M S44,292M

HUAWE!

[ L DeLL Dell Technologies = §21,437M $22,612M

' 5 B SONY Sony @ $14,263M $16,367M

6 @ Lc LG Electronics o S9,841M SOM

7 8 Panasonic Panasonic D S9,233M 59,915M

P . . i

8 7 Midea Midea . S9,075M S10,265M

g 9 (}79 HP b $8,731M $9,131M

10 n 7\ XBOX Xbox LS $8,252M $8,115M

23E KR : Market Data Forecast, Brand Finance
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NERIZEMNR RN KEHEREFHIIMNEERKAIRZ—®.

fEES ST K, FHEBEAUERERE. ETREBISEFHEXM
FIREIHER,

IDCTLT, 2024FF2028F B EBKERERETINMN & 8 FIBKZF(CAGR)[FiXE|5.6%, Hi, 2025F REBFHEEFHFIEE
4.4%, 3KEF9.31114F ; 2028 F B2 XE11120E

MEWEE LUSHEEFTRAEE

\

Worldwide Smart Home Device Forecast by Shipment Volume, Market Share, and 2024-2028 Growth Rate (shipments in millions)

) 2024 2024 Market 2028 2028 Market 2024 - 2028

Device Category . .
Shipments* Share* Shipments* Share* CAGR

Home

o , 244 .4 27.4% 308.6 27.8% 6.0%
Monitoring/Security
Video Entertainment 269.7 30.2% 287.9 26.0% 1.6%
Smart Speaker 87.4 9.8% 95.3 8.6% 2.2%
Smart Vacuum 19.9 2.2% 24.8 2.2% 5.7%
Others 270.9 30.4% 391.7 35.3% 9.7%
Total 892.3 100.00% 1,108.2 100.00% 5.6%

#4% FR: Market Data Forecast, IDC
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20245, HEER MR IMEERREILLIB 5%, FREANBERMFERGIFIE AR AEEZEBN =T WEFSRRIE
BIFHIRENR, BIAFEIRERERSSHZRE
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rh E & . & i A JH 25 & i 3 100 HE B4 E R[] LI <2
HEZ : 23t (ANERM)
22,703 22,474

3,711 l 0%
1,755 I 5%

2019 2020 2021 2022 2023 2024F

3,680

1,653

2023FY VS 2022FY 2024F VS 2023FY

2HEEIR . Gfk Market Insights | Tech and Durables'| Panelmarket (incl. CMM)
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2024 FREF L unmigERRITN (B BAHE/%)

2024 Shipment
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B R&D Investment (100M RMB)

Stuttgart Institute 30.3 30.5
Product/Heating technology

- Osaka Institute
Louisville Institute

Products/Energy Saving 25.8
Product/User Research ShangHal Research Center ' J’_ _ S
, Frequency Conversion
Intelligent Technology
/User Research

ShunDe Research Center
Product Planning/Product Development
/Advance Research

ASEAN Institute

BEazil Institute Product/User Research .
Product/User Research

2019 2020 2021 2022 2023
. —
R&D per
More than 1450 R&D personnel 39.000 patent applications
in various fields/technical 22,700 authorized patents
directions 2 China Patent Gold Awards

21 China Patent Awards of Excellence
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